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What is Soft Power?

“Soft power” is the ability to influence
through persuasion, attraction and
‘setting the agenda’ rather than

Children and Youth in Museums

military or economic force.
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HOW DO YOU ACTIVATE
YOUR SOFT POWER?

SHARE YOUR @Gail_Lord #softpowermuseums
SOFT POWER STORIES: Ed MuseumsSoftPower k www.lord.ca/SoftPower . 4 —~

@Nblankenberg #softpowercities
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I Cultural Resources

We can help you make your museum work
for children, youth, schools and families

EXPERIENCE: SERVICES:

* Integrated Children and
Youth Experiences

* Exhibitions

* Text Panels for Children,
Youth and Families

Children and Youth Experience: Learning Program and Facility Plan: * Education and Public
Parlamentarium, Brussels, Belgium Smithsonian: National Museums of African King Abdulaziz Center for Knowledge and Progra m Plans
American History and Culture, Culture, Dhahran, Saudi Arabia
Washington D.C., USA *  Youth Engagement
* Visitor Studies
P * Schools Materials

* Training for Educators
* Facility Planning
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Visitor Study and Program Str-ategy: Training and Professional Development, Traveling Exhibition, Peter Rabbit's
Musees ville de Paris, Paris, France Children”s Museum Research Center, Garden
Beijing, China
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Exhibition, Urban Ecosystems Game, Exhibition: Bloorview Kid's Rehab Facility Plan, Weston Family Learning
Biosphere, Montreal, Canada Hospital, Toronto, Ontario Center Art Gallery of Ontario,
Toronto, Canada

Facility Plan: Brooklyn Children's Museum, Business Plan, Hohhot Children”s Feasibility Study and Development Plan:

New York City, USA Museum, Beijing, China Zoom Children's Museum,
Vienna, Austria

Cities, Museums and Soft Power For a review copy, or to arrange interviews with
by Gail Lord and Ngaire Blankenberg Lord, Blankenberg or any of the essayists, please
Published by the AAM Press contact Dottie Jeffries.

ISBN: 978-1-941963-03-6 Email: dottiejeffries@gmail.com

272 pages, soft cover Telephone: +1- 917-445-7876

R www.lord.ca @ info@lord.ca ﬁ Q You LordCultural



