OFT POWER.



CITIES ARE AT THE



URBAN POPULATION IS GROWING by 65 million
annually. Cities = Half of the world’s population. 80% of
global GDP. Urbanization drives global ECONOMIC

growth.



MUSEUM ROLES
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Is your museum a
sleeping giant or an

agent of
SOFT POWER?



SOFT POWER

Soft power is the ability
to influence behaviour
through persuasion,
attraction or
agenda setting.



SOFT POWER






MUSEUM EVOLUTION




NEXT:
SOFT POWER



“Cultural contact has originally been elite-to-elite
(through royal courts and ambassadors),then
elite-to-many (via broadcasting and cinema) and

now we are entering into a
phase of people-to-people
through travel, migration
and the internet.

Influence and Attraction, Culture and the race for soft power in the 21st century,
British Council, p.7









THE SOCIAL
COMMONS
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ADAPTIVE
STRATEGIES
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THE SHARING

ECONOMY
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CULTURAL
ACCELERATORS

Bridging and Bonding

Connected Learning

Learning for a Lifetime

Engaging with all forms of Tourism
Encouraging Contextual Intelligence
Presenting Useful Ideas in Useful Places
Making Spaces for New Perspectives:
Re-framing the Agenda




POWER
CONVERSION

COMMUNICATION AND MARKETING




SOFT POWER
FUNDING

Impact Investment

Crowd-sourcing and Participatory forms of
Income Generation

Public-Private Partnerships

Rewarding Urban Development
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THE SOFT POWER
EMBRACE
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THANK YOU.

Book Signing
Monday April 27 3h30
AAM Book Store

Follow on Twitter

Order Now:
www.Lord.ca/SoftPower
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