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What is CULTURE?

An active ongoing human 

process whereby people 

transform nature and society, 

producing meanings

Each type of  culture produces 

cultural resources 



Physical 

Culture

Material 

Culture

Aesthetic 

Culture

Social-

Political 

Culture

Production and Distribution of our Material 
Necessities:
Food, Water, Shelter, Warmth, etc. 

Procreation, 
Childbirth, 
Health, Medicine, Sport, Sex,  
Reproduction and  
Disposal of the Body

Meanings apprehended 
intellectually 

Meanings apprehended by our senses & our 
imagination



Material Culture
Transformation of  the material 

environment around us
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Physical Culture

Photo: AP

All the activities needed for human 

health and reproduction
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Social -Political Culture
How societies organize the products of  

material and physical culture
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Aesthetic Culture
Meanings created in objects that 

are understood and appreciated by 

our senses and imagination

Reclining Figure Henry Moore, UK 



Physical 

Culture:
Procreation, 

Childbirth, 

Health, Medicine, Sport, Sex,  

Reproduction and  

Disposal of the Body

Material Culture:
Production and Distribution of 

our Material Necessities:

Food, Water, Shelter, 

Warmth, etc. 

Aesthetic 

Culture:
Meanings 

apprehended by 

our senses & our 

imagination

Social-

Political 

Culture:
Meanings 

apprehended 

intellectually 

MeaningsProduction

Surplus

Population



Individuals are engaged 

with every type of  culture

Photo: Image from book-set on 

Norman Bethune in China



The Childrenôs Art Centre, an arts 

school for poor children, founded by 

Bethune in his own Montreal 

apartment

Norman Bethune in Montreal, 1928



Museums and 

heritage sites 

research, conserve, 

preserve and 

display cultural 

resources of  all 

types



Material Culture in Museums: 

Museum of  Crafts in Letohrad, 

Czech Republic



Physical Culture in Museums: 

Museu do Futebol, Brazil

Photo: Museu do Futebol, Brazil
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Social -Political Culture in Museums: 

Deng Xiaoping Exhibition, 

Shenzhen, Guandong Province

Photo: Xinhua/chinadaily.com.cn



Visitors at the Louvre, Paris

The Louvre, Paris 

Aesthetic Culture in Museums: 

Visitors at the Louvre



CULTURAL CHANGE:

THE KNOWLEDGE 

ECONOMY



A Globally 

Competitive 

Workforce

Industrial Economy

Å Physical strength

Å Follow orders

Å Organized

Å Some problem solving

Å Memorization

Å Basic communication

Å Aggregate

Knowledge Economy

Å Intellectual strength

Å Lead

Å Individualistic

Å All problem solving

Å Improvisation

Å Great communication

Å CREATE!



Cultural Capital ð

using cultural resources 

to:
ÅBuild Skills

ÅCreate New Knowledge

ÅStimulate creativity

ÅTransform consumption into 

productions

ÅPartner with financial capital



How can museums 

build on their rich

Cultural Resources

to create

Cultural Capital?



1. Demonstrate the 

value of  questioning



San Francisco



The Museum of  the 

African Diaspora
San Francisco


