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WHY CITIES?



URBAN POPULATION IS GROWING by 65 million
annually. Cities = Half of the world’s population. 80% of
global GDP. Urbanization drives global ECONOMIC

growth.
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What:

Who:



CULTURAL
EXPERIENCE

« What: number of major sporting events, 1. New York
number of museums, performing-arts venues, 2 London
and diverse culinary establishments; number ]
of international travelers; and number of 3. Paris
sister-city relationships. 4. Tokyo

* Who: A.T. Kearney. 2014 Index. 5.Hong Kong




SOFT POWER

Soft power is the ability
to influence behaviour
through persuasion,
attraction or
agenda setting.



SOFT POWER






MUSEUM EVOLUTION




NEXT:
SOFT POWER
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Canadian Museum for Human Rights Lord

Photo by Ngaire Blankenberg W Cuitural Resources
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Vienna Museum Quarter
Photo by Gryffindor. Source: Wikipedia



CREATIVE

ZOOM Kindermuseum. Vienna, Austria.
Photos from ZOOM Kindermuseum Facebook
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BRIDGING
& BONDING



THE SHARING
ECONOMY:




KNOWLEDGE



Is your museum a
sleeping giant or an

agent of
SOFT POWER?



THANK YOU.

Follow Gail on Twitter

Follow LordCultural on

and Lord-Cultural-Resources on

www.lord.ca
www.lordculture.com
www.lordculturalrecruitment.com



