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Gail Dexter Lord

CITIES, MUSEUMS AND

Ngaire Blankenberg




SOFT POWER

Soft power Is the ability
to Influence behaviour
through persuasion,

attraction or
agenda setting.



WHY DO CITIES MATTER IN THE 215T CENTURY?
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URBAN POWER IS GROWING ...AND SHIFTING
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Source: McKinsey Global Institute. Analysis using data from Angus Maddison; University of Groningen



"Cities are starting to exercise
influence on global issues like
migration and sustainabillity, but

could cities more effectively
exercise their soft power by
embracing museums?”

- Richard Florida
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MUSEUMS ARE CHANGING

Museums were:

Inward & Isolated
Object-centered

Passive

Single voiced
Government-owned
Remnants of Hard Power

Museums will be:

* Qutward & Networked
* Visitor-centered
Active

Plural

Civil society-owned
Engines of Soft Power



IMPACTS OF MUSEUMS

Short term:

Direct:
»  Employment
 Spending

Indirect:

* 10K visitors = 8.2 new jobs
 Tax Income (7:1; AAM)
 Tourism

Long term:

» Social, educational and
creativity values

» Urban regeneration and
place making

» Citizenship - “agora’
(Larry Beasley)



MUSEUMS HAVE
SOFT POWER



WAYS TO ACTIVATE
SOFT POWER

Tips for

Museums and Cities
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PLACES FOR

Museum of the City of Moscow on a random Sunday, Moscow



AND PLACE-MAKING

Source: http://bilbaoe
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CREATORS OF WEW KNOWLEDGE
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Read More:
Lord.ca/SoftPower

Order:
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Follow:
‘ E #softpowermuseums
£ jiimenez@lord.ca
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Preface

Why Cities, Museums and Soft
Power,

The Museum Building Boom,

Museums in Public Diplomacy

The Soft Power of Museums in
the Knowledge Economy and
Urban Development

Museums in the Age of
Brazilian Soft Power

Museums as Signifiers in the
Gulf

When Soft Powers Collide

Unearthing the Genius Loci of
Museums in the Indian
Subcontinent,

People on the Road,

Cranking Up the Soft Power
Engine of Chinese Museums,

A Tale of Two Civil and Human
Rights Cities,

Cairo and The Grand Egyptian
Museum: From
Multiculturalism to Leadership
in Sustainable Development,

Global and Local: Fairs and
Biennials, Temporary
Urbanism and Pop-Up
Museums,

The Economics of Museums
and Cities

32 Ways for Museums to

Activate their Soft Power,



